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Abstract

From 2012 to 2014, we spoke with thousands of small businesses considering a
TMS purchase. We tapped into a subset of the data to determine two things:

e What features are prospective TMS buyers looking for in a new system?

e What methods are these buyers currently using that they hope to replace?




Top-Requested TMS Software Features

Route optimization
Shipment tracking
Price quoting
Dispatching

LTL shipping

WMS/IMS integration

Mobile compatibility
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The majority of prospective buyers said they needed to either plan and track the
routes for product shipments or track actual shipments themselves.




Prospective Buyers’ Current Methods

Manual methods
Spreadsheets

TMS software
Accounting software
ERP/WMS/IMS

Dispatching software

Nothing
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24 percent of buyers were still using *“manual methods.” This often meant that they
were still using pen and paper to manage their transportation operations.




Prospective Buyers’ Timeframe for Implementation

<1 month
1-3 months
3-6 months
6-12 months
Other

68 percent of buyers expressed a desire to implement a new TMS system within
the next three months or less.




Top Reasons for Software Purchase

Greater functionality

Modernize

Company growth

Streamline multiple processes

Automate/organize processes
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37 percent of buyers—the largest single group—said they wanted more
functionality than was offered by the current methods they were using.




Integration Preference

® Integrated suite only
¢ Best-of-breed
@ Multiple products OK

Seventy-eight percent of the prospective buyers we spoke to were interested in a
“best-of-breed” solution, or a single application for TMS purposes only.




Deployment Preference

@ Web-based
@® On-premise
Not determined

82 percent of buyers had yet to decide on a deployment mode: 14 percent
preferred a Web-based solution, while 4 percent wanted an on-premise system.




Demographics: Prospective Buyers by Industry

290" ® 3PL
@ Food and beverage
@ Transportation equipment
@ Agricultural
@ Consumer packaged goods
Other

Fifty three percent of the buyers we spoke with were from third party logistics
(3PL) companies, making it the single largest group of buyers we sampled.




Demographics: Prospective Buyer Size by Annual Revenue

() Less than $1 million
® $1-5 million

@® $6-25 million
-
o

$26-50 million
$51-100 million

The vast majority (74 percent) of buyers we sampled were from companies with
$25 million or less in annual revenue.




Demographics: Buyer Size by Number of Employees

® 1-10

@ 11-50
51-100

@® 101-500

® 501-1,000

® 1,001 +

77 percent of buyers in our sample were from organizations with 100 employees
or fewer.




Demographics: Prospective Buyers by Job Title

©® Manager

@ Owner
President

@ Vice president

@ CEO

@ Other

The most common job title for buyers seeking new TMS software was either
“owner,” “president,” “vice president” or "CEO.”




Learn More About TMS Software

» Read Report
» Get Free Quotes

» Get Free Demos

Read the full report

Get free price quotes on top
TMS software

Get unbiased reviews & free
demos on top TMS software
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Software Advice

Software Advice™ is a trusted resource for software buyers. The company's
website, www.softwareadvice.com, provides detailed reviews, comparisons and
research to help organizations choose the right software. Meanwhile, the company’s
team of software analysts provide free telephone consultations to help each
software buyer identify systems that best fit their needs. In the process, Software
Advice connects software buyers and sellers, generating high-quality opportunities
for software vendors.
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